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to your sector?

A unique insight into Retail
& Consumer companies’
strategies.

cross-sector report

21% of Retail & Consumer
companies have been victims of
fraud in the last year.

Falsifying accounts and records
and misleading sales practices
were the leading causes.

Retail & Consumer
companies have low
awareness of the new law

67% O%

67% of respondents worry that Yet 60% are unaware of the new

their business is at risk of fraud. ‘failure to prevent fraud' offence
- the lowest awareness across
the eight sectors surveyed.

Your response to fraud

e Only 43% of the businesses surveyed have an anti-fraud policy.
« Only 10% have a dedicated and salaried fraud prevention role in place.

e 30% pursue civil action as a response to fraud that has taken place in
the last 5 years.

What types of fraud have you been subject to in the last 5 years*

19%
Misleading sales practices
16%
Misappropriation of funds/stock/services

Corruption
7%
Prefer not to say [l 2%
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*Those who have had to take action within the last 5 years as the result of an employee's (or contractor's) involvement (or suspected involvement) in fraud



https://www.footanstey.com/services/dispute-resolution/fraud/fraud-prevention/

What action did you take after experiencing a fraud incident?*

HR/Disciplinary (including withholding benefits) 35%
Reporting to Law Enforcement 30%
Civil action (suing the individual or 3rd party) 30%
Reporting to a Regulator 28%
Reporting to HMRC (or other Gov agencies) 23%
Private prosecution 21%
Claiming on an insurance policy 19%

Updating compliance/risk policies 16%
0% 5% 10% 15% 20% 25% 30% 35%

*Those who have had to take action within the last 5 years as the result of an employee's (or contractor's)
involvement (or suspected involvement) in fraud

What do you currently have in place to combat fraud?

Training for staff 48%
Anti-fraud policies 43%
Insurance 30%
Strong anti-fraud culture 27%
Training for Board / Senior Management 27%

Third party professionals/consultants on retention 23%
Membership of fraud advisory groups (e.g. CIFAS) 17%
Nothing 14%
Dedicated (salaried) fraud prevention role
Not aware . 4%

10%
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And it's not just their own businesses that respondents need
to worry about. They also need to consider whether there is

a risk of fraud in their supply chain and whether there are any
steps that should be taken to mitigate that risk.

A complete fraud strategy should consider all of these
measures and ensure they work in concert. The approach
should not be static and must be revised regularly to adapt
to the changing threat of economic crime.

Key contacts

If you'd like to speak to one of our experts, please get in touch:

Nathan Peacey
Partner & Head of Retail and Consumer Sector

nathan.peacey@footanstey.com
+44( 0)117 915 4988
+44, (0)796 8427 063

James Gliddon
Partner and Fraud Specialist

james.gliddon@footanstey.com
+44 (0)117 915 4641
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The cost of living crisis is
increasing the incentive
for employees to be
dishonest. This includes
falsified returns, sales
record manipulation,

and disclosing pricing
strategies to competitors.
A strong anti-fraud culture
can help companies act -
including providing training
on the consequences of
employee theft and fraud,
as well as highlighting
appropriate channels to
report incidents.

Nathan Peacey

Partner & Head of Retail and
Consumer Sector

Prepare for
the new law

Read our full report here
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